











ashion over the past
sons, but a new Psychobilly scene has emerged, and it’s set
to influence your brand.

s the global Rockabilly movement grows, a music scene has su
chobilly, and with it brings a distinct sound and style. Mpdclick investigates this
transforming American youth culture and the Psychobilly bands that will influence

your brand.




ith its origins firmly
in Memphis, USA,
Rockabilly  music
has been revived
by a new genera-
tion. The twanging
of the upright dou-
ble bass and fast guitar riffs give Rockabilly
its distinctive sound, but the original coun-
trified rock genre has been given a rough-
edged twist — this louder and more chaotic
music style is called Psychobilly.

With bands such as the Horrorpops from
Denmark and American group Tiger Army
gaining popularity across the globe, it will
only be a matter of time before youths be-
gin to emulate their style, with their turned
up jeans, brothel creepers and quaffed

hairstyles, being an important factor to
consider for your brand.

Psychobilly draws on B-movie horror and
science fiction influences, mixing it with
tough punk rock elements; gore, blood,
Americana tattoos and piercings are just
a few of the essentials surrounding this
movement.

Fashion blogs such as Yvan Rodic’s Face
Hunter, act as a platform for many youths
to view the alternative looks of trendy cit-
ies, who in turn can imitate styles such as
Psychobilly. Mpdclick explores these plat-
forms, as well as album art and graphics
associated with Psychobilly music, along
with the clubs and music venues these
youths frequent. O Mpdclick



PSYCHEDELIC
BAND

T-SHIRTS
PRESENT
ON-GOING
RETAIL
OPPORTUNITIES

Originally a rock band from San Francisco, in the USA, Grate-
ful Dead is one of the music industry’s pioneers regarding tour
t-shirt design. Their fusion of 1950’s biker and psychedelic hip-
pie graphics are set to influence your brand and future t-shirt
designs.

Mpdclick presents a comprehensive gallery showcasing Grate-
ful Dead’s tie-dye t-shirts, with a focus on graphics, while re-
lating it to retail opportunities.



Forming in 1965, Grateful Dead’s eclectic
music style fuses rock, folk, blue grass,
country and reggae genre’s to create a
psychedelic sound. Their diverse music
saw artists such as Bob Thomas and Al-
ton Kelley adding their touch to the bands
album covers and tour t-shirts, with the
Grateful Dead’s hippie influences consist-
ently coming through.

Their merchandise sees bright tie-dye t-
shirts form the basis for rock and punk
graphics such as skulls and roses, nod-
ding to the culture and politics of the time.
Grateful Dead was one of the first rock

DEAD

bands to start selling official t-shirts at
events, and soon used record shops, malil
order and licensed companies as an outlet
to sell designs.

Recently, designers including Andrew Mac-
kenzie and Osklen’s autumn/winter 08-09
collections have featured rock ‘n’ roll t-
shirts, and now many retailers, high street
or designer, are never without a band t-
shirt in their current seasons stock. Take
advantage of this continuous retail trend
and add a Grateful Dead inspired top to
your brands collection, and merchandise
with a tiered floral skirt or skinny jeans. O
Mpdclick
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