




















THE

GRATEFUL

Forming in 1965, Grateful Dead’s eclectic
music style fuses rock, folk, blue grass,
country and reggae genre’s to create a
psychedelic sound. Their diverse music
saw artists such as Bob Thomas and Al-
ton Kelley adding their touch to the bands
album covers and tour t-shirts, with the
Grateful Dead’s hippie influences consist-
ently coming through.

Their merchandise sees bright tie-dye t-
shirts form the basis for rock and punk
graphics such as skulls and roses, nod-
ding to the culture and politics of the time.
Grateful Dead was one of the first rock

DEAD

bands to start selling official t-shirts at
events, and soon used record shops, malil
order and licensed companies as an outlet
to sell designs.

Recently, designers including Andrew Mac-
kenzie and Osklen’s autumn/winter 08-09
collections have featured rock ‘n’ roll t-
shirts, and now many retailers, high street
or designer, are never without a band t-
shirt in their current seasons stock. Take
advantage of this continuous retail trend
and add a Grateful Dead inspired top to
your brands collection, and merchandise
with a tiered floral skirt or skinny jeans. O
Mpdclick



B,

mpdclick.




